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PONDEREA UNITATILOR DE CURS iN PLANUL DE iINVATAMANT PENTRU STUDII SUPERIOARE DE
MASTER
RATIO OF COURSE UNITS IN THE CURRICULUM FOR MASTER DEGREE STUDIES
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Master thesis June
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NOTA EXPLICATIVA
pentru programul de master profesional (MP)

Arte digitale in industriile creative
Prezentarea succinti a profilului programului de master, precum si a domeniului de formare
profesionald si a domeniului general de studii. Programul de master este parte a domeniului de
formare profesionald 0211 Tehnici audiovizuale si productie media, domeniul general de
studii 021 Arte. In ultimele doud decenii, in domeniul mediatic s-au inregistrat o serie de
fenomene noi, precum convergenta mediaticd, digitalizarea productiei mediatice, diversificarea
platformelor de diseminare a informatiei si aparifia produselor mediatice online, care au generat
modificiri substantiale in conceperea si organizarea produselor mediatice finite. Aceste
schimbdri au impus necesitatea reconceptualizarii invatamantului superior in domeniul
tehnologiilor informatiilor, care au contribuit substantial la aparitia industriilor creative. Gradul
de noutate al programului constd in pregatirea specialistilor de format nou, competitivi pe piata
media, care si raspundd noilor provocari ale timpului si cerintelor impuse de angajatori, in
special in domenii precum arte digitale, multimedia, gestionarea proiectelor in domeniul
industriilor creative si markétingul produselor media digitale.
Obiectivele programului de master, inclusiv corespunderea acestora misiunii universitdtii,
racordarea programului de studii si a continuturilor din Planul de invitimant la tendintele
internationale din domeniu. Printre obiectivele programului de studii se numarar urmétoarele:
cultivarea abilitatilor si competentelor necesare asigurarii bunei desfasurdri a activitatilor in
cadrul diverselor studiouri de film si televiziune, nationale si internationale; conceptualizarea
proiectelor din industria de film si televiziune: filme de fictiune, documentare, seriale si emisiuni
TV, publicitate etc. Programul va oferi masteranzilor o pregitire aprofundatd, de inalt nivel
stiintific, atét in plan teoretic, cét si in plan practico-aplicativ, utiliznd cele mai noi metode de
predare-invatare, centrate pe student, i necesitatile pietei muncii. Elaborarea acestui program se
datoreaza si colabordrii cu experti internationali in domeniul industriilor creative, care participd
periodic la activitdti de instruire, mese rotunde, discutii publice, seminarii etc., desfdsurate in
colaborare cu cadrele didactice de la Facultatea de Jurnalism si Stiinfe ale Comunicarii si
Facultatea de Matematicd si Informaticd in cadrul proiectului gestionat de MEC, Profesiile
viitorului. In cadrul acestor formari, au fost oferite recomanddri pentru imbunétatirea
programelor de studii, prin introducerea disciplinelor care sa creeze competeniele necesare
pentru integrarea reusita a absolventilor pe piata muncii.
Evaluarea asteptirilor sectorului economic si social (corelat cu standardul de calificare).
Procesul de evaluare si imbunititire a programelor de studii la Facultatea de Jurnalism si Stiinte
ale Comunicarii este corelat cu angajatorii si reprezentantii pietei muncii, atat din institutii
publice, cét si din sectorul privat, care atrag atentia asupra necesitétii angajarii specialistilor
pregititi corespunzitor pentru conceperea §i redactarea materialelor jurnalistice specializate pe
diverse domenii ale realitatii.
Consultarea partenerilor in procesul de elaborare a programului de studii (angajatori,
profesori, absolventi, studenti etc.). Sugestiile privind conceperea programului de studii la ciclul
[, master, au fost inaintate de catre autoritdtile publice in persoana Ministerului Educatiei si
Cercetirii, de catre profesorii si studentii FISC la ciclul [, Licenta, care si-au exprimat pérerile in
cadrul sondajelor de opinie, realizate cu regularitate, in fiecare an, la FISC. Totodata au fost
consultati diversi angajatori si reprezentanti ai pietii muncii, prin intermediul primului centru de
tehnologii digitale Mediacor care au mentionat necesitatea angajarii specialistilor pregatiti
corespunzitor pentru conceperea si realizarea materialelor destinate spatiului online specializate
pe diferite domenii ale realitdtii. Elaborarea programului de studii se datoreazd si expertilor



internationali in domeniul tehnologiilor audiovizuale, care, in cadrul meselor rotunde, discutiilor
publice, seminarelor etc. desfasurate la USM, au mentionat necesitatea reevaludrii §i
modernizarii programelor de studii, recomandénd facultatilor, care dezvolta profesiile viitorului
introducerea a noi cursuri, in corespundere cu necesitatile pietii muncii care dezvoltd industriile
creative in Republica Moldova.

3. Relevanta programului de studii pentru piata fortei de munca. Programul va oferi
masteranzilor o pregatire aprofundata, de inalt nivel stiintific, atat in plan teoretic, cat si in plan
practico-aplicativ, utilizand cele mai noi metode de predare-invétare, centrate pe student, si
activitati interactive si participative, aplicate, de reguld, in cadrul prelegerilor si seminariilor,
raportate la necesitétile pietei muncii. Piata muncii va evalua eficienta formarii profesionale pe
baza rezultatelor stagiilor de practicd. Specific unui proces de evaluare, mecanismele de
feedback se coreleazd cu tipurile de evaluare: autoevaluarea, evaluarea internd/auditul intern si
evaluarea externd. Criteriile de evaluare sunt formulate pe baza elementelor esentiale din
structura Standardului de calificare: competente, rezultate ale invatarii, descriptori de
performantd si criterii de atribuire a calificarii.

6. Posibilitdtile de angajare a absolventilor, corelate cu CORM si ESCO
Absolventii acestui program de master vor putea urma:

- carierd manageriald in diverse structuri mediatice si case de productie, intrucat vor dobandi
competentele necesare pentru conceperea si realizarea noilor proiecte in domeniul industriilor creative,
elaborarea planurilor strategice si gestionarea productiei digitale, precum si oferirea de consultantd pe
probleme strategice de promovare a produselor digitale (studii de marketing), etc.;

- 0 carierd de creatie in productia video, audio si animatie in studiouri si case de productie, in agentii de
publicitate, intrucat vor dobéndi competentele necesare pentru conceperea si realizarea de produse
digitale, solicitate in industriile creative. Titlul obtinut dupa finalizarea studiilor la ciclul II, Master in
Arte audiovizuale si media ii permite absolventului sa se angajeze in diferite tipuri de institutii in
calitate de: creator/creatoare artda digitala, art director/directoare, designer mass-media digitala,
grafician/graficiana calculator, modelator/modelatoare 3D, proiectant/proiectantd jocuri digitale,
ilustrator/ilustratoare, etc.

i Accesul la studii a titularilor de diplome obtinute dupd finalizarea respectivului program de
studii. Competentele obtinute le oferd absolventilor programului de studii posibilitatea de a-si
continua studiile la ciclul III — doctorat in domeniul Artelor audiovizuale.

8. Competentele generale si profesionale asigurate de programul de studii (preluat din
Standardul de calificare).
Competente generale:

- Sistematizarea surselor din domeniul tehnicilor audiovizuale si productie media;
- Abordarea interdisciplinara a fenomenelor si proceselor cinematografice;
- Conceperea proiectelor de creatie / cercetare in domeniul tehnicilor audiovizuale §i productie media;
- Interpretarea aspectelor teoretice si aplicative in domeniul tehnicilor audiovizuale si productie media.
Competente profesionale:
- Analiza procesului de creatie audiovizuala si media;
- Valorificarea proiectelor audiovizuale si media;
- Implementarea activitatilor de productie audiovizuala si media.
9. Lista rezultatelor invatarii:

Competente generale/profesionale Rezultate ale invitirii conform nivelului CNC
Absolvenul candidatul la atribuirea calificdrii poate:




CG 1. Sistematizarea surselor referitoare la
problematica din domeniul tehnicilor
audiovizuale si productie media

1. sistematiza si evalua informatii si probleme din domeniul
tehnicilor audiovizuale si productie media.

CG 2. Abordarea interdisciplinara a
fenomenelor si proceselor cinematografice

2. analiza contextul socio-cultural al dezvoltarii fenomenului

cinematografic.

3. formula problema si identifica instrumentele necesare pentru o
abordare multi-aspectuala si complexa a acesteia.

CG 3. Conceperea proiectelor de creatie /
cercetare in domeniul tehnicilor
audiovizuale si productie media

4. identifica si interpreta corect problema de cercetare in domeniul
tehnicilor audiovizuale si media

CG 4. Interpretarea aspectelor teoretice si
aplicative in domeniul tehnicilor
audiovizuale si productie media

5. determina modalititile optime de coordonare §i monitorizare a
activitatilor audiovizuale si media

6. identifica si dezvolta actiuni si mésuri, orientate spre dezvoltarea
si imbunatitirea serviciilor audiovizuale si media

7. identifica modalitati de diseminare a rezultatelor cercetdrilor /
manifestarilor audiovizuale si media

CP 1. Operationalizarea modelelor teoretic-
metodologice in realizarea studiilor si
cercetarilor filmologice

8. identifica si examina corelarea materialului empiric si documentar
specific domeniului

9. planifica si elabora proiecte complexe de studiu si cercetare in
domeniul tehnicilor audiovizuale si productie media

CP 2. Valorificarea productiilor
audiovizuale si media

10. aplica modele si instrumente eficiente de valorificare a
patrimoniului cinematografic national

11. identifica metode de salvgardare a patrimoniului cinematografic
in plan national

CP 3. Monitorizarea activitatii de
promovare a patrimoniului cinematografic
in plan national si international

12. organiza si conduce activititi de promovare a patrimoniului
cinematografic

13. valorifica rezultatele cercetarilor in activitatea profesionald si
asigura vizibilitatea impactului filmului / emisiunii televizate asupra
societatii

CP 4. Analiza procesului de creatie
audiovizuala si media.

14. identifica modelele conceptuale si metodologice adecvate
activitatilor de creatie audiovizuala si media

CP 5. Valorificarea proiectelor
audiovizuale si media

15. identifica problematica si determina actiuni specifice de
dezvoltare a domeniului audiovizual si media

CP 6. Implementarea activitatilor de
productie

16. elabora si prezenta solutii pentru eficientizarea activitétilor de
productie audiovizuala si media

CP 7. Analiza procesului de productie
cinematograficd si TV

17. identifica modelele conceptuale si metodologice adecvate
activitatilor de productie cinematografica gi T

CP 8. Valorificarea proiectelor
cinematografice si TV

18. identifica problematica si determina actiuni specifice de
dezvoltare a proiectelor cinematografice si TV

CP 9. Implementarea activitatilor de
producere cinematograficd i TV

19. elabora si prezenta solutii pentru eficientizarea activitatilor de
producere in cinematografie si televiziune

CP 10. Managementul organizatiilor si
unititilor de productie din domeniul
tehnicilor audiovizuale si media

20. efectua analiza economicd a organizatiei din domeniul
audiovizualului

21. gestiona eficient din  domeniul

audiovizualului

personalul  organizatiei




EXPLANATORY NOTE
for the professional Master programme (MP)
Digital arts in creative industries

1. Brief presentation of the profile of the master's program, as well as the field of professional training
and the general field of study. The master's program is part of the field of professional training 0211
Audiovisual techniques and media production, general field of study 021 Arts. In the last two
decades, a series of new phenomena have been registered in the media field, such as media
convergence, the digitalization of media production, the diversification of information dissemination
platforms and the emergence of online media products, which have generated substantial changes in the
design and organization of finished media products. These changes have imposed the need to reevaluate
higher education in the field of information technologies, which have substantially contributed to the
emergence of creative industries. The degree of novelty of the program consists in training new-format
specialists, competitive in the media market, who can respond to the new challenges of the time and the
requirements imposed by employers, especially in areas such as digital arts, multimedia, project
management in the field of creative industries and marketing of digital media products.

2. The objectives of the master's program, including their correspondence to the mission of the
university, the alignment of the study program and the contents of the Curriculum with international
trends in the field. The objectives of the study program include the following: cultivating the skills and
competencies necessary to ensure the smooth running of activities within various national and
international film and television studios; conceptualizing projects in the film and television The
program will provide master's students with in-depth, high-level scientific training, both theoretically
and practically, using the latest teaching-learning methods, centered on the student, and interactive and
participatory activities, usually applied in lectures and seminars, related to the needs of the labor
market. The development of this program is also due to the collaboration with international experts in
the field of creative industries, who periodically participate in training activities, round tables, public
discussions, seminars, etc., carried out in collaboration with teaching staff from the Faculty of
Journalism and Communication Sciences and the Faculty of Mathematics and Informatics within the
project managed by the MEC, Professions of the future. During these trainings, recommendations were
provided for improving the study programs, by introducing disciplines that would create the necessary
skills for the successful integration of graduates into the labor market.

3. Evaluation of the expectations of the economic and social sector. The process of evaluating and
improving study programs at the Faculty of Journalism and Communication Sciences is correlated with
employers and labor market representatives, both from public institutions and the private sector, who
draw attention to the need to hire specialists appropriately trained to design and write specialized
journalistic materials in various fields of reality.

4. Partner consulting. Suggestions regarding the design of the study program for the second cycle,
master's degree, were submitted by the public authorities in the person of the Ministry of Education and
Research, by the teachers and students of the FISC for the first cycle, Bachelor's degree, who expressed
their opinions in the opinion polls, conducted regularly, every year, at the FISC. At the same time,
various employers and representatives of the labor market were consulted, through the first digital
technology center Mediacor, who mentioned the need to hire specialists properly trained to design and
produce materials for the online space specialized in different areas of reality. The development of the
study program is also due to international experts in the field of audiovisual technologies, who, during
round tables, public discussions, seminars, etc. held at USM, mentioned the need to re-evaluate and
modernize the study programs, recommending to the faculties, which develop the professions of the



future, the introduction of new courses, in accordance with the needs of the labor market that develops

the creative industries in the Republic of Moldova.

5. Relevance of the Study programme to the labor market. The program will provide master's students
with in-depth, high-level scientific training, both theoretically and practically, using the latest teaching-
learning methods, student-centered, and interactive and participatory activities, usually applied in
lectures and seminars, related to the needs of the labor market. The labor market will evaluate the
efficiency of professional training based on the results of internships. Specific to an evaluation process,
feedback mechanisms correlate with the types of evaluation: self-evaluation, internal evaluation/internal
audit and external evaluation. The evaluation criteria are formulated based on the essential elements of
the Qualification Standard structure: competencies, learning outcomes, performance descriptors and
qualification award criteria.

6. Employability according to CORM and ESCO:

Graduates of this master's program will be able to pursue:

- a managerial career in various media structures and production houses, as they will acquire the
necessary skills to design and implement new projects in the creative industries, develop strategic plans and
manage digital production, as well as provide consultancy on strategic issues for promoting digital products
(marketing studies), etc.;

- a creative career in video, audio and animation production in studios and production houses, in
advertising agencies, as they will acquire the necessary skills to design and implement digital products, in
demand in the creative industries. The title obtained after completing the second cycle studies, Master in
Audiovisual arts and media, allows the graduate to engage in various types of institutions as: digital art creator,
art director, digital media designer, computer graphic designer, 3D modeler, digital game designer, illustrator,
ete.

7. Further Training
The skills obtained offer graduates of the study program the opportunity to continue their studies in the

third cycle - doctorate in the field of Audiovisual arts.

8. General and professional competencies provided by the study program (taken from the
Qualification Standard).

General competences:
- Systematization of sources in the field of audiovisual techniques and media production;
- Interdisciplinary approach to cinematographic phenomena and processes;
- Design of creative/research projects in the field of audiovisual techniques and media production;
- Interpretation of theoretical and applied aspects in the field of audiovisual techniques and media production.
Professional competences:
- Analysis of the audiovisual and media creation process;
- Capitalization of audiovisual and media projects;
- Implementation of audiovisual and media production activities.
9. List of learning outcomes

General/professional competences Learning outcomes acording to NQF

The graduate/candidate for the award of the qualification can:
GC 1. Systematization of sources related to | 1. systematize and evaluate information and problems in the field of
issues in the field of audiovisual techniques | audiovisual techniques and media production

and media production

GC 2. Interdisciplinary approach to 2. analyze the socio-cultural context of the development of the
cinematographic phenomena and processes cinematographic phenomenon




3. formulate the problem and identify the necessary tools for a multi-
aspect and complex approach to it

GC 3. Design of creative / research projects
in the field of audiovisual techniques and
media production

4. identify and correctly interpret the research problem in the field of
audiovisual and media techniques

GC 4. Interpretation of theoretical and
applied aspects in the field of audiovisual
techniques and media production

5. determine the optimal ways of coordinating and monitoring
audiovisual and media activities

6. identify and develop actions and measures, oriented towards the
development and improvement of audiovisual and media services

7. identify ways of disseminating the results of audiovisual and
media research / events

PC 1. Operationalization of theoretical-
methodological models in conducting
filmological studies and research

8. identify and examine the correlation of empirical and

documentary material specific to the field

9. plan and develop complex study and research projects in the field
of audiovisual techniques and media production

PC 2. Valorization of audiovisual and
media productions

10. apply effective models and tools for capitalizing on the national
cinematographic heritage

11. identify methods for safeguarding the cinematographic heritage
at a national level

CP 3. Monitoring the activity of promoting
cinematographic heritage at national and
international level

12. organize and lead activities to promote cinematographic heritage

13. capitalize on research results in professional activity and ensure
the visibility of the impact of the film / television show on society

CP 4. Analysis of the audiovisual and
media creation process.

14. identify conceptual and methodological models appropriate to
audiovisual and media creation activities

CP 5. Valorization of audiovisual and
media projects

15. identify the issue and determine specific actions to develop the
audiovisual and media field

CP 6. Implementation of production
activities

16. develop and present solutions for streamlining audiovisual and
media production activities

CP 7. Analysis of the film and TV
production process

17. identify conceptual and methodological models appropriate to
film and TV production activities

CP 8. Capitalization of film and TV
projects

18. identify the problem and determine specific actions for the
development of cinematographic and TV projects

CP 9. Implementation of film and TV
production activities

19. develop and present solutions for streamlining production
activities in cinematography and television

CP 10. Management of production
organizations and units in the field of
audiovisual and media techniques

20. perform the economic analysis of the audiovisual organization

21. efficiently manage the personnel of the audiovisual organization




MATRICEA CORELARII REZULTATELOR IN VATARII FORMATE iN CADRUL PROGRAMULUI CU CELE ALE UNITATILOR DE

CURS/MODULELOR
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Analiza datelor pentru
industriile creative
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EXTRAS
din proces-verbal nr. 11
de la sedinta dih 29. 04. 2025
a Senatului Universititii de Stat din Moldova
Au fost prezenti: 87 din 100 membrii
Obiect de referinti:

Aprobarea si ajustarea planurilor de invéfimadnt pentru ciclul I-Licentd si ciclul-II Master

In conformitate cu Planul cadru pentru studlii superioare licentd, master si integrate, Ordinul
MEC nr 510 din 07. 04. 2023,

Senatul decide:
Ajustarea Planurilor de invitamant, pentru ciclul I Licenta si ciclul II Master, pentru
urmatoarele programe:

* Domeniul general de studii —031 Stiinte sociale si comportamentale,

® Domeniul de formare profesionald — 0312 Stiinte politice, Specialitatea — 0312.3 Studii de
Securitate

e Domeniul general de studii: 031 Stiinte sociale si comportamentale,; domeniul de formare
profesionald: 0313 Psihologie; program de master: Psihologia sportului (120 cr).
* Domeniul general de studii: 011 Stiinte ale educatiei; domeniul de formare profesionala: 0114
Formarea profesorilor; program de master: Pedagogia invatimantului liceal (120 cr).
* Domeniul general de studii: 021 Arte; domeniul de formare profesionala: 0211 Tehnologii
audiovizuale si producte media; program de master: Arte digitale in industriile creative (120
cr). ;
e Domeniul general de studii: 103 Servicii ale securitdtii, domeniul de formare profesionala: 1039
Stiinte ale securitétii; program de master: Managementul securititii (120 cr).
® Domeniul general de studii:100 Sport; domeniul de formare profesionald: 1000 Stiinte ale
sportului; program de master: Sport gi performanti umani (90 cr).
e Domeniul general de studii:100 Sport; domeniul de formare profesionald: 1000 Stiinte ale
sportului; program de master: Sport si performanta umani (120 cr).
* Domeniul general de studiu — 042 Drept, Domeniul de formare profesionald — 0421 Drept,
denumirea Programului de master — Dreptul §i guvernanta Afacerilor internationale si
Europene.
Presedintele Senatului
/ Rector IQO:,Sarov, profesor universitar
o doctor in istorie

Secretar al Senatului “ Valie Miroslava




